




Paragraph 44: “Invite the private sector to strengthen its 
commitment and contribution..by (c) taking concrete steps, where 

relevant, towards eliminating the marketing, advertising and sale of 
alcoholic products to minors”.

IMPLEMENTATION OF THE 2018 
UN POLITICAL DECLARATION ON 
NONCOMMUNICABLE DISEASES

2018–24

Since 2010, underage drinking has fallen or stayed the same in three-quarters of the
65 countries where national data are available. It has fallen in half these countries.

2020 2021 2022–23

Digital marketing:

IARD members 
promote standards 

for online advertising 
and influencer 

promotions, and 
partner with 

leading platforms 
to develop robust 

safeguards.
Partners include:

IMPACT:

New functionality to 
age-gate posts on 
Instagram, Facebook, 
and YouTube.

IARD members have five 
key safeguards in place on 
own marketing channels 
across tens of thousands 
of social media accounts 
and campaigns. 
Exceeded 2024 target 
of 95% compliance.

0.82% of all ads online 
are for alcohol brands, 
a minor would need to 
be online for over 18 
hours before seeing an 
alcohol ad (Nielsen, 2021).

Labelling:

IARD members 
place age-restriction 

reminders on 
their labels, including 

alcohol-free brand 
extensions.

IMPACT:

Over a billion beer, 
wine, and spirits labels 
will carry symbols or 
words with age-
restriction reminders, 
including alcohol-free 
extensions of alcohol 
brands, by 2024.

Products containing 
alcohol will carry symbols 
or a form of words 
warning against drinking 
during pregnancy and 
driving while intoxicated. 
All three warnings appear 
across markets globally. 
Consumers will also find 
energy and alcohol 
content on labels.

Online sales: 

IARD members 
developed first-ever 
global standards to 
prevent delivery of 

alcohol to minors and 
those intoxicated, 
including resources 

to help support 
delivery agents.

IMPACT:

IARD’s e-commerce 
standards reach 
over 800 million 
consumers through 
signatories including 
Deliveroo, Uber Eats, 
Just Eat Takeaway, 
Grab, and JD.com.

Local codes/standards 
developed in countries 
including China, U.K., 
Ireland, Australia, 
the Philippines, 
and Netherlands.

Retailers and 
Hospitality:

IARD convenes 
retailers, hospitality 
venues, and other 
sectors across the 
value chain, and 

provides resources 
to help support 

responsible retail 
and service.

IMPACT:

Over 90 signatories to 
IARD's Global Standards 
Coalition, including 
Walmart, SPAR 
International, and 
the International 
Chamber of 
Commerce.

Signatories' staff 
trained and empowered 
to sell, serve, and 
deliver responsibly, 
and to deny transactions 
as necessary.


